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ABSTRACT

This is an examination of social networking and the
elderly. Interviews were conducted with seniors and
staff of senior care centers to identify current social
network usage patterns by the elderly and to under-
stand their perceptions and attitudes towards the
Web and social networks. Results revealed that se-
niors were unfamiliar with social networking and in
particular Facebook, but would be open to learning
more about this application. Common themes and
challenges elders face when using the web and online
social networks were identified. The interviews also
provided insight into developing a plan of action to
help increase the use of online social networking
communities by elders. .
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INTRODUCTION

The Web and telecommunications have brought great
changes to people’s daily lives, learning and work,
especially that of older adults. Information Technolo-
gy (IT) targeted at the elderly is incorporated into
assistive devices, home security, access to health
care, banking, communication and many other areas.
It has the potential to greatly enhance the lives of the
elderly who are computer savvy.

More specifically, growth and enhancements to the
Internet provides opportunities for banking, buying,
learning, and communicating with family and friends,
all of which can be a great convenience for older
adults using computers [16]. Online social network-
ing has the potential to enrich the lives of the elderly
by providing them with an easy way to stay in touch
with friends and family. However, as many older
people have limited Web experience and find the
Internet daunting, they do not stand to benefit fully
from access to social networks.

There is a need to understand how the elderly per-
ceive social networks, what benefits they could real-
ize from the use of such networks and what might
hinder their intention to use social networks to enrich
their lives. This information may help seniors over-
come obstacles and encourage them to use online
social networks.
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While there are several studies that investigate the
impact of online social networking on the general
populous user group, there is no research that dis-
cusses the influence or the potential benefits of online
social networking on elders. Given that online social
networking is still a growing phenomenon, academic
research in this realm is still in its infancy. Given the
state of the research and literature in this arena, this
study was motivated by the need to investigate the
use of social networking Web sites by elders and
understand their attitudes towards social networking.
In so doing, we expected to reveal findings that
would be useful for seniors who plan to engage in
online social networking. Senior centers and other
elder care institutions have much to gain from en-
couraging elders to adopt social networking websites.
The findings could assist elder care facilities to in-
crease social interaction within their facilities. Final-
ly, the research will also add to the existing literature
on elders and IT that would help provide insights on
how to reduce the digital divide problem that exists in
the elderly population.

The remainder of this paper identifies how social
networks are currently used by various demographics
and groups and describes the current state computer
literacy and social networking by seniors. It further
discusses the usage and attitudes towards social net-
working as perceived by both senior citizens and
elder care institutions. Finally it presents implications
for future research and practice.

THE LATEST EVOLUTION OF THE WEB

At present, the Web is no longer seen as merely
another display mode to publish information. The
Web is in the forefront of a revolution of greater user
collaboration and sharing online that enhances almost
all aspects of life to every demographic in the popula-
tion.

Web 2.0 has enhanced its functionality to present
interactive features and applications to users [1]. Few
concepts in information technology create more con-
fusion than Web 2.0 as it is defined in different ways
by different people. However, the very fact that Web
2.0 is described as being so many things underlines
its importance. It has become a catch-all buzzword
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that people use to describe a new generation of Inter-
net that is emerging to form the “participatory Web.”
What seems clear is that Web 2.0 brings people to-
gether in a more dynamic way. Social networking is a
key characteristic of the Web 2.0 world.

An online social network site is described as online
space where an individual can create a profile to es-
tablish or maintain connections with others [5]. These
Web sites are often seen as relationship facilitators.
In the past five years, these sites have grown from
catering to the activities of college students into a
phenomenon that engages tens of millions of Internet
users. While there are many social networking Web
sites, the most common ones are facebook.com and
myspace.com. Since February 2007, Facebook was
the sixth most visited Web site in the United States as
measured by average visits [3] with an active user
count of over 140 million members that continues to
grow at 250,000 users per day [17]. According to a
study on Facebook users, the average user spends
around 45 minutes on the site each day. These users
often cite keeping in touch with real life friends and
acquaintances and passing the time or avoiding bore-
dom as the key reasons for their use [2]. Far fewer
people reported using the site as a means for develop-
ing romantic relationships, finding companionship,
relieving loneliness, or meeting more interesting
people than they knew in real life. Recent research
also indicates educational benefits as a reason for
logging onto social networking sites.

A recent study asking what high school students learn
from using social networking sites revealed that stu-
dents listed technology skills as the top lesson, fol-
lowed by creativity, being open to new or diverse
views and communication skills [22]. According to
the researchers, high school students are developing
positive attitudes toward using technology systems,
editing and customizing content, and thinking about
online design and layout through social networking.
This research suggests that social networking sites
offer more than just social fulfillment or professional
networking.

These online social networking sites are still especial-
ly popular among the 18 to 25 year old age group
who are mostly college students. However, in 2008, a
more mature audience was expected to embrace on-
line communities, even though the young early adop-
ters acted as the initial catalyst for social networks.
Although growth in terms of quantity will still be
largest among teens and 20-somethings, the highest
percentage rise will come from parents of children
who use social networks, professionals and senior
citizens [10]. Studies cite that these new demograph-
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ics will gain a wide range of benefits from social
networking Web sites such as the ability to keep in
touch with friends, to establish new relationships
with others, and to feel a sense of community within
the social network to which they belong.

While the most popular social networks cater to the
general population, some cater to specific niche
groups. As the current financial crisis deepens, mem-
bers in the financial sector are turning to Meetthe-
Boss, a new social networking site for financial ser-
vices executives to discuss the situation in the finan-
cial industry. Since its launch in the fall of 2008,
MeettheBoss, a business-focused social network that
helps financial professionals connect with their peers,
has seen rapid growth in membership. LinkedlIn,
another social network that focuses on professional
business connections, has experienced double the rate
of membership growth since August 2008 and the
company is now adding a new user every second - or
more than two million a month. More specifically,
the number of users working in the financial services
industry has increased by 50 percent at LinkedIn in
the past two months [24].

Organizations are also beginning to discover real
value from social networking online. While the for-
mal implementation of social networks and Web 2.0
tools within corporate intranets is still in the early
adopter phase, new research shows that an increasing
number of organizations are informally experiment-
ing with and benefiting from the use of these tools for
business purposes. A study on social networking
trends in organizations revealed that more than half
of the companies surveyed use communities of prac-
tice/groups and chat/instant messaging (IM), with
other popular applications including corporate social
networks (49%) and blogs and/or wikis (39%) [21].
Many major corporations are planning to use social
networking tools to build better communication with
employees and to replace outdated intranet systems.
The increase in popularity of social networks and
online communities in corporate environments will
create a demand among businesses for customizable,
scalable and feature-rich platforms. Market growth in
this arena in 2007 was 191% showing that enterprises
are indeed finding value in deploying social network-
ing solutions to address a wide variety of business
processes [11].

In addition to its use as a mechanism to enhancing
internal productivity, companies are finding ways to
increase revenue through these sites. According to a
survey conducted last year, one out of every five of
small business owners polled had actually obtained at
least one new customer as a direct result of using
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social networks [20]. Organizations are finding that it
is significantly cheaper to employ online social net-
working strategies than to pay for advertising. Using
social networks, organizations are able to prescreen
potential customers and connect with prospects on a
personal level that would build trust and credibility.
Consequently, more than 55 percent of small busi-
ness owners said they believed that online social
networking has a place in the business world. Early
data from the IT and Business Outlook Survey 2009
indicates two major areas of growth in the use of so-
cial networking by businesses. Customer relationship
management and customer service are becoming
deeply connected with online communities of users
as many organizations to create meaningful customer
interactions online. In 2009, organizations are ex-
pected to continue to look for ways to leverage the
world’s largest single marketplace in their businesses
found in consumer social networks [19]. Organiza-
tions are beginning to see adopting social networking
services as a way to increase differentiation and re-
tain customers [11].

Online social networking is a fast growing IT phe-
nomenon. It is connecting ordinary Internet users
from various demographics, providing niche group
interactions for employees and has revealed a new
potential target market for businesses. One group that
seems relatively less active thus far and less engaged
in this revolution is the elderly. However, they are
one of the groups that have much to gain from online
social networks. Part of the problem lies in the li-
mited computer literacy and Web use by the elderly.
While elderly care institutions such as senior centers
and adult care homes and health care institutions are
encouraging seniors to garner the benefits of online
information access, there is still low growth in Web
use and computer literacy among seniors.

COMPUTER LITERACY AND SOCIAL NET-
WORKING BY SENIORS

While, the elderly are the fastest growing population
in the world [14], they are considered to represent a
section of society that has been bypassed by the IT
revolution due to insufficient literacy or familiarity
with IT [19]. As such, they do not gain the benefits
from the prevalence of IT in today’s society. Many
expect the problem of the digital divide in the elderly
population will continue to grow [18]. According to
Hendrix [12], cognitive limitations related to memory
use is one of the key barriers that may inhibit this
population from learning how to use the computer
and surf the Web. The health care literature is abun-
dant with research that documents the challenges
various health care bodies face in encouraging elders
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to use the IT as a means of taking an active role in
their health care (e.g., [27]). These institutions en-
courage elders to use Internet resources in order to
stay up to date with the latest research in diseases and
health care issues that affect them. There is an ongo-
ing struggle to influence the elderly to use the Web as
a convenient and efficient information source to en-
hance life.

The senior population has been slower than other age
groups in embracing the Internet but according to a
Pew report [7] this is changing. The report suggests
that as many baby boomers approach retirement age,
seniors' use of the Internet will increase dramatically.

“While 56% of all Americans go online,
only 15% of Americans over the age of 65
have access to the Internet. Wired seniors
are more likely than their offline peers to
be married, highly educated, and enjoying
relatively high retirement incomes. More
senior men than senior women use the In-
ternet. Wired seniors are devoted Internet
users — 69% of wired seniors go online on a
typical day, compared to 56% of all Inter-
net users. The top Internet interests among
seniors who go online include email, hobby
information, news, health information,
browsing “just for fun,” and weather up-
dates.” [12, p2]

According to Kiel [14] most elders are receptive to
learning how to use computers and are looking for
methods to stay connected and be informed. A
pre/post survey of a computer training session to se-
niors conducted at a senior center to assess computer
literacy and anxiety indicated a significant increase in
computer literacy from the training. However, an
expected decrease in anxiety did not occur. Still, the
results indicate that older computer users have both a
willingness to explore the functions of computers and
an ability to use the computers to enhance daily func-
tioning [25].

The receptiveness of elders to computers and the In-
ternet is well demonstrated in the following research
which compared computer literacy and perception of
both young adults and older adults after a computer
training session. Findings indicate that older adults
were less computer anxious, had more positive atti-
tudes toward computers, and had more liking for
computers than younger adults. Additionally, for both
younger and older adults, higher levels of computer
experience were associated with lower levels of com-
puter anxiety, and a more positive attitude toward
computers [4].


http://blogs.zdnet.com/Hinchcliffe/?p=195

Older adults comprise a growing but under-
represented segment of Internet users. However,
compared to many younger groups, members of this
segment often possess more discretionary time and
income to engage in online activities [26]. Past stu-
dies have indicated that Internet use seems to contri-
bute to older adults' well-being and sense of empo-
werment by affecting their interpersonal interactions,
promoting their cognitive functioning and contribut-
ing to their experience of control and independence
[23]. A study that looked at the influence of computer
literacy on life satisfaction indicated that use helped
to increase self-efficacy and lower computer anxiety
thereby increasing overall life satisfaction [13].

Elders have a lot to gain from computer and Internet
literacy [9] and perhaps have the most to gain from
online social networking when compared to the ma-
jority users who engage in social networking. The
elderly is an age group most prone to losing social
ties and to isolation because of physical disparities
and retirement from active employment due to age
[6]. They stand to gain a lot by acclimatizing them-
selves with social networking tools as a key means of
communication.

Data and research on seniors’ use of social networks
is sparse. However, a recent report by the Canadian
Internet Project indicates that while more than half of
Net users under 30 have visited a community or
social networking site, as many as one in five elderly
Canadians have done the same [15]. According to
the report, elders are using it as a means of
incorporating their grandchildren into their purview
and they are engaging in similar activities, learning it
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much more readily than they would any other
technology or any other media.

Thus, online social networking applications will pro-
vide seniors with easy communication tools to in-
crease their social interaction with their loved ones.
These tools will help them meet new people as well
as help them become more active participants in local
elderly community programs. In addition to the elder-
ly, elderly care facilities as well as senior care centers
stand to gain from the introduction of online social
networking to this aging population. They can use a
Web site like Facebook to create an online communi-
ty for their facility, to publicize events, to encourage
participation and to enhance seniors’ lives through
increased mental stimulation and social interaction.
Given the many benefits and potential life enrichment
offered by online social networking, interviews were
conducted with both elders and senior center person-
nel to identify the current use of social networks by
elders and to understand their attitudes and percep-
tions towards social networking online.

METHODOLOGY

A senior center IT director, a senior center computer
club organizing staff member and three seniors from
the center were interviewed along with two sample
seniors from a separate senior center. Semi-structured
questions were used to conduct these qualitative in-
terviews which lasted between 30 and 45 minutes.
The semi-structured questions asked are included in
the Appendix. A summary of the results of the inter-
views from the perspective of the seniors as well as
the IT staff is presented in Tables One and Two.

Table 1: Seniors Perceptions on Computers and the Web
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Perceptions of Seniors IT Staff Perceptions of seniors and the Web

e Email & Shopping e Internet use for email & (usage growth 15% to 50% in
@ |e Investment management one year). Enjoy sharing photos online with family &
2 |e Online Health Searches friends.

e Games e Use internet for genealogy studies.

o Time saver for shopping o Keeps seniors active & interested
_g e Contact with family ¢ Builds mental acuity.
2 |e Photos of grandchildren and friends o Keeps seniors informed on health matters.
@ |e Environment — Eliminate Catalogs o Keeps seniors informed on current events at the center

o Contact easier & less threatening than telephone | but also the world.

e Fear of the computer’s complexity e Seniors anxious about using computers: too complex;
o (¢ Computer attacks and viruses influenced by media coverage of identity theft/viruses
©|e Sometimes confusing ¢ Not informed computer buyers; don’t trust sales staff.
= |e Identity Theft e Overwhelmed by language & complexity of computer
8 ownership
© e Physical challenges (e.g., palsy, arthritis, & vision &

hearing impairments)
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Table 2: Seniors Perceptions on Online Social Networking

IT Staff Perceptions of seniors and social network-
Seniors ing
ol Primarily photo sharing o A few of the seniors use Google chat if they have
& |e Use of internet groups such as Yahoo Groups Google mail.
e Unclear what social networking is e Photo sharing
e Could use for interest groups; links to other ¢ Help them reach out to former friends in a safe, non-
@ sites. threatening way
& |e Center use for event posting/ announcements. | e Keep in touch with the grandchildren
& |* Photo sharing all in one place ¢ Overall, increase the quality of life by being involved
M, Hospitality site for new members at the center. | with others.
o |ess threatening way of meeting.
« |® Threaten people’s privacy e Computer Phobia
‘é’v e Confusing to learn how to make use of it e Many have never used a computer
D
-
O

Results of the Interviews

Perspectives of senior center staff. The director of
the senior center initially indicated that a great major-
ity of the senior residents have a general anxiety
when it comes to using the computer. He found how-
ever over the past year that there had been a jump
from 15% to 50% of the residents using email. The
residents also do some shopping online and take ad-
vantage of the web-based genealogy sites. He indi-
cated that the computer club on site plus the installa-
tion of Wi-Fi in the community helped this increase
of internet usage. In regards to social networking and
in particular, Facebook, he said that few if any knew
about it and used it. He felt that if they knew about
social networking that some of them would take ad-
vantage of it to stay in touch with their children and
grandchildren. Since some of the members do photo
sharing within email they would most likely appre-
ciate a social networking site where they could post
pictures and keep track of the family. The director
further felt that this would keep them active and be
an important part of life-long learning plus increase
the quality of their lives. He indicated that since
some are house-bound a social network site could
help them feel connected and less lonely plus have
the added benefit of maintaining mental acuity. Being
able to reach out to long lost friends would be of in-
terest to seniors and once they are free of the com-
puter phobia and own a computer they would enjoy
the social networking concept. If training on social
networking was offered at the senior center he be-
lieved there would be a small group interested who
then would start to interest others.

Perspective of Seniors Computer Club Organizing
Staff Member — This senior member of the communi-

ty started the computer club which has 60 members,
15% of the residential community. The club meets
monthly on a different computer topic such as email,
computer viruses, photo editing, Microsoft office and
the like. The members have a variety of technical
knowledge and support each other. They use com-
puters to stay in touch with their families through
email, and they also do web shopping and general
searching for medical information and general topics.
Many of the members still find the computer intimi-
dating but want to use it to keep current. Such things
as anxiety are not the only factors stopping them
from using computers. They also suffer from arthritis
and sight problems. The computer club chair felt that
some of the members would be very interested in
social networking. They don’t know what it is right
now but he sees ways to use it individually and for
club purposes.

Club Member One The first club member interviewed
was a former telecom manager and very comfortable
with computers. He makes regular use of the internet
and maintains a web page for a barbershop chorus of
which he is a member. He uses the internet to shop,
do health related searches, uses Yahoo groups, and
recently joined Facebook at the invitation of his son
and grandchildren. He sees the internet as a time
saver, and an easy and less threatening way to com-
municate with others. He felt that other people his
age still find the computer intimidating and hard to
use. The publicity around identify theft scares them
away from using the internet as does the fear that
they will somehow break it.

Club Member Two The second club member was a
former health care administrator who used computers
for medical record handling. She had been doing
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email with igloo.com for a number of years and uses
the internet for shopping and for health related
searches. To reduce the anxiety of credit card fraud
she uses a separate credit card only for internet shop-
ping. She likes the fact that the internet is a time sav-
er, a form of entertainment for her, a way to save
money on purchases, and a way to stay in touch with
the family. She never heard of social networking or
Facebook but would be interested in learning more
about it and possibly setting up a site of her own.
Her concern about social networking would be main-
taining her privacy and her concern about using the
computer in general is using the mouse with her pal-
sy. This ailment could interfere with a regular use of
the computer since the mouse is necessary.

Club Member Three The third club member sees his
computer as his hobby. He uses it every day for
about four hours and keeps tracks of his investments
and to do health related searches on diabetes. He also
teaches word processing to other members of the
community. He did not know anything about social
networking but felt that it would be a good way to
stay in touch with others and new members of the
senior center itself could get introduced to others in a
virtual and less intimidating way.

Senior One — (non club member) This senior was a
former manager in a printing company. He didn’t
make regular use of the computer, and maybe checks
his email once a week. He felt the computer and the
internet are a little confusing and he just keeps to
email and viewing photos from the family via email.
He thought a social networking site like Facebook
would be interesting but he didn’t think anyone he
knew would have a page but he was willing to try it if
someone showed him how to set it up.

Senior Two — (non club member) This senior was a
stay-at-home mom for most of her life besides having
part-time jobs in retail. She uses the computer eve-
ryday and checks email but uses the computer more
for playing games. She took a class on word
processing but found it confusing so just sticks to
email and what AOL provides in the way of news.
She thought the idea of social networking to be inter-
esting and she said if it wasn’t too confusing that she
would like to join her grandchildren’s Facebook sites
to stay in touch and see photos.

CONCLUSION
Currently, the vast majority of seniors do not surf
online. However, many predict that this trend is like-

ly to change as the "silver tsunami" of internet-loving
Baby Boomers become part of the off-line senior
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population in the coming years [8]. That demograph-
ic shift will likely influence the use of social net-
working websites by elders and in turn influence their
quality of life as they use social networks as a means
to interact with their community and loved ones.

As Baby Boomers become part of the senior demo-
graphic, they will keep their internet connections and
bring their propensity for online communications
with them. Senior centers and other elder care institu-
tions, as well as any social network systems should
be equipped to cater to the needs and the online net-
working preferences of this demographic. In addition,
online entrepreneurs vying to grasp the attentions of
social networking users to conduct e-commerce will
have to become aware of the preferences and charac-
teristics of seniors to effectively market to this demo-
graphic. For example, as social networking becomes
ubiquitous through its proliferation in mobile devices,
mobile social media developers will also have to pay
special attention to the needs of elders if they are to
capture the attention of this user base. Consequently,
both academic researchers and practitioners will be
well served by investigating the online social net-
working preferences of seniors.

Future areas for research might include:

1. Broader preference sampling of seniors with the
development of a survey derived from the anec-
dotal comments and interview responses.

2. Determining the pervasiveness of social net-
working across a broad spectrum of institutions,
including senior homes, senior centers, etc.

3. ldentifying demographic characteristics that ap-
pear to be related to senior social networking
usage (e.g., age, gender, location relative to
family members, etc.)

REFERENCES

1. Anderson, P. (2007). What is Web 2.0? Ideas,
technologies and implications for Education.
TechWatch Report. Joint Information Systems
Committee.

2. Boyles, S. (2008, June 24). Facebook benefits
extroverts most: Introverts log more time on so-
cial networking site, but have fewer friends,
study shows. WebMD. Retrieved from http://
www.webmd.com/sex-relationships/news/20080
625/friend-website-benefits-extroverts-most

3. Cain. J. (2008, February 15) Online social net-
working issues within academia and pharmacy
education. American Journal of Pharmaceutical
Education, 72(1): 10. Retrieved from http://www

Issues in Information Systems


http://www/

Senior’s Perceptions of the Web and Social Networking

10.

11.

12.

13.

.pubmedcentral.nih.gov/articlerender.fcgi?artid=
2254235

Dyck, J.L., & Smither, J.A. (1994). Age differ-
ences in computer anxiety: the role of computer
experience, gender, and education. Journal of
Educational Computing Research, 10(3), http://
baywood.metapress.com/app/home/contribution.
asp?referrer=parent&backto=issue,2,5;journal,11
4,152;linkingpublicationresults,1:300321,1
Ellison N, Steinfeld C, & Lampe C. (2006,
June). Spatially bounded online social networks
and social capital: The role of Facebook. Paper
presented at the annual conference of the Interna-
tional Communication Association, Dresden
Germany.

Fiori K., Smith, J., & Antonucci, T. (2007). So-
cial network types among older adults: A multi-
dimensional approach. The Journals of Geron-
tology Series B: Psychological Sciences and So-
cial Sciences, 62(6), 322-330.

Fox, S, Rainie, L., Larsen, E., Horrigan, J., Len-
hart, A., & Spooner, T. (2001, September).
Wired seniors: a fervent few, inspired by family
ties. Washington, DC: The Pew Internet &
American Life Project. http://www.pewinternet.
org/reports/pdfs/PIP_Wired_Seniors_Report.pdf.
Fox, S. (2006, April 11). Are “wired seniors”
sitting ducks? Retrieved from http://www.pew
internet.org/PPF/r/180/report_display.asp

Gupta, G.K. (2006). Computer literacy: Essen-
tial in today's computer-centric world. ACM
SIGCSE Bulletin, 38(2), 115-119. Retrieved from
http:// portal.acm.org/citation.cfm?id=1138446
Hall, G. (2007, December 22). Social networking
trends for 20087 Pringo takes a look. Social Media
Method. Retrieved from http://www.social me-
diamethod.com/blog/2007/12/22/social-network
ing-trends-for-2008-pringo-takes-a-look/acces-
ed 1/12/2009

Happe, R.E. (2008, May). U.S. social network-
ing application 2008-2012 forecast: Enterprise
social networking takes hold. IDC Market Anal-
ysis. Retrieved from http://www. idc.com/getdoc.
jsp?containerld=pruS21215808

Hendrix, C.C. (2000). Computer use among
elderly people. Computers in Nursing, 18(2), 62-
68. Retrieved from http://www.cinplus.com/
pt/re/cin/abstract.00002771-200003000-00013
htm;jsessionid= JInKFILXZzKmHh8Kxmf0Ogln
ycy50xv26kBKjTCXzf105Xz1nJBWQD!21387
462021181195629!8091!-1

Karavidas, M., Lim, N.K., & Katsikas, S.L
(2005, September). The effects of computers on
older adult users. Computers in Human Beha-
vior, 21(5), 697-71. Retrieved from http://www.
sciencedirect.com/science?_ob=ArticleURL& u

330

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

di=B6VDC-4CBDBRV-1& user=10& _rdoc=1
& fmt=&_orig=search&_sort=d&view=c& acct
=C000050221& version=1&_urlVersion=0& _u
serid=10&md5=cdccdd8defce58ecc74ebf477377
2aef.

Kiel, J.M. (2005, March). The digital divide:
Internet and e-mail use by the elderly. Informat-
ics for Health and Social Care, 30(1), 19-23.
Retrieved from http://www.Informaworld.com/
smpp/content~content=a713736882~db=all
Larose L. (2008, September 27). Half of elderly
Canadians online; nearly 1 in 5 of those social
networking study. Retrieved from http://daily
gleaner.canadaeast .com /balance/article/427430.
Leavengood, L.B. (2001, Fall). Older people and
internet use. Generations, 25(3). Retrieved from
http://generations.metapress.com/content/q41128
p0u5276822/

MccCarthy, C. (2009, January 13). ComScore: In
U.S., MySpace-Facebook race goes on. CNET.
Retrieved from http://news.cnet.com/8301-17939
_109-10141752-2.html accessed 1/12/2009
Ogawa, 1. (2005) “The digital divide and the
elderly. Public Health Nursing, 23(3), 69-71
Ogawa, M., Inagaki, H., & Gondo, Y. (2006)
Usage of IT and electronic devices, and its struc-
ture, for community-dwelling elderly. In Com-
puters Helping People with Special Needs.
Springer Berlin/Heidelberg, 752-758.

Prasad, U. (2008, November). Social network-
ing offers an inexpensive and effective way for
SMBs to connect with their customers and pros-
pects. Retrieved from http://www.ciol.com/
SMB/SMB-Featured-Articles/Feature/SMBs-re-
cognize-benefits-of-social-networking/41108112
254/0/

Recruiting Trends. (2009). Data watch: Corpo-
rate social networking trends in talent manage-
ment.  Retrieved from http://www.recruiting
trends.com/online/research_corner/1284-1.html
Science Daily., June 21).Educational Benefits Of
Social Networking Sites Uncovered. Retrieved
from http://www.sciencedaily.com/releases/2008
/06/080620133907.htm

Shapira, N. Barak, A., & Gal, 1. (2007, Septem-
ber). Promoting older adults' well-being through
Internet training and use. Aging and Mental
Health, 11(5), 477-484. Retrieved from http://
www.informaworld.com/smpp/content~content
=a782165187~db=all

Sylvers, E. (2008, November 2).  Social net-
working benefits from financial crisis. Interna-
tional Herald Tribune. Retrieved from
http://www.iht.com/articles/ 2008/11/02/business
/b0ss03.php.


https://mail.xavier.edu/owa/redir.aspx?C=9446b02876914326b6a79904eec77b41&URL=http%3a%2f%2fwww.informaworld.com%2fsmpp%2ftitle%7econtent%3dt713736879%7edb%3dall
https://mail.xavier.edu/owa/redir.aspx?C=9446b02876914326b6a79904eec77b41&URL=http%3a%2f%2fwww.informaworld.com%2fsmpp%2ftitle%7econtent%3dt713736879%7edb%3dall
https://mail.xavier.edu/owa/redir.aspx?C=9446b02876914326b6a79904eec77b41&URL=http%3a%2f%2fwww.springerlink.com%2fcontent%2fh37x003q22w8%2f%3fp%3dc74d95f94dc64d9d8d7f4c230f42e6ad%26pi%3d0
https://mail.xavier.edu/owa/redir.aspx?C=9446b02876914326b6a79904eec77b41&URL=http%3a%2f%2fwww.springerlink.com%2fcontent%2fh37x003q22w8%2f%3fp%3dc74d95f94dc64d9d8d7f4c230f42e6ad%26pi%3d0

25.

26.

Temple, L.L., & Gavillet, M. (1990). The Devel-
opment of Computer Confidence in Seniors: An
Assessment of Changes in Computer Anxiety
and Computer Literacy. Activities, Adaptation,
and Aging, 14(3), http://www.haworth press.
com/store/ArticleAbstract.asp?sid=R76KCCBB

TWTUBLR6LURNS07E2SFMDWU1&1D=758

94

Trocchia. P.J. & Swinder, J. (2000). A pheno-
menological investigation of Internet usage
among older individuals. Journal of Consumer
Marketing, 17(7), 605-615. Retrievd from http

Volume X, No. 2, 2009

331

Senior’s Perceptions of the Web and Social Networking

27.

28.

:/lIwww.emeraldinsight.com/insight/viewContent
Item.do?contentType=Article&hdAction=Inkhtm
I&contentld=856376&dType=SUB&history=
false

Willis, S.L. (2007, December 17). Technology
and learning in current and future generations of
elders. Generations, 30(2).

Issues in Information Systems



Senior’s Perceptions of the Web and Social Networking

Appendix: Semi-structured interview protocol guidelines

Director(s) —

Introduce self and discuss study

How are seniors using Internet

Any anxiety about using the computer

How are seniors making use of social networks

How might you use Facebook with the members of the community
Would you be interested in a senior center community Facebook page?

Questions (Computer trainer/Club director)

What is your current perception of how members here make use of computers in general? Social networks?
Photo sharing? Web usage?

What are the benefits for using the web?

Do you perceive any benefits of using social networking sites like Facebook for the senior center? For the se-
niors?

What are the challenges of using computers at the senior center? To seniors?

Do you have computer training for members? What types? Reasons why these are offered?

How many might be interested in training?

Do you use the web to reach out to members and future members? Effectiveness? Does it have a richness?
How much would the average member use the web? Frequently to Not at All

Questions for users

What is your opinion of using computers?

Do you use a computer? If Yes, what do you use it for? How frequently do you use it?

Do you surf the Web? If Yes, what do you use it for? How frequently do you use it?

Do you use email? How often? What do you use?

Do you know about Social Networking using the web? If yes, what do you understand it to be? Are your fami-
lies using it?

What are the challenges in using the computer for you?

What are the challenges in surfing the Web? In using a site like Facebook?

Optional: ask probing questions, eg. how confident are you? How familiar are you? Do you feel anxious? Any
social or family pressure to use?

What are the benefits you gain from surfing the Web?

What are the benefits you gain or could potentially gain from a site like Facebook?
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